CHARM-AA Insider
Sharing relevant CHARM-EU updates and highlights
with the AAU community
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CHARM-EU

Goal

The goal of the CHARM-AA Insider is to highlight relevant news and updates from an AAU
perspective to an internal audience with limited capacity to follow CHARM updates on
various channels. It complements the CHARM-EU Staff Newsletter with local CHARM news.
Published bi-monthly on the AAU intranet, the CHARM-AA Insider collects links to relevant
news items on the CHARM-EU website and the AAU intranet. Material is also produced
specifically for the CHARM-AA Insider to raise awareness and share information about AAU’s
engagement in the Alliance.

@ Target group

 All staff, researchers and students at AAU

Format & type of content

Two in one: intranet item and newsletter (since the intranet page can be shared also by e-
mail). Links included in the CHARM-AA Insider lead to relevant news items on both the
CHARM-EU website (produced by the CHARM Communications Office) and on the AAU
intranet (produced by the CHARM-EU Team at AAU).

To inspire colleagues to learn more about CHARM-EU, each CHARM-AA Insider edition starts
with an invitation to subscribe to the CHARM-EU Staff Newsletter which provides updates
on the Alliance’s work beyond AAU.

Channels & tools used

o AAU intranet
e e-mail

Impact and efficiency

+ Number of visits to the intranet page featuring the news item.

* Number of recipients of the e-mail version

» Indirect impact measurable by number of further questions/contacts to the local CHARM
team concerning items featured in CHARM-AA; by growth in the number of visits to

AAU’s CHARM intranet page; by growth in the number of applications to various

CHARM-EU initiatives



Necessary resources

e Human resources and time demand: local CHARM-EU Team incl. Communications
Officer and Manager to continuously follow CHARM-EU communications and identify
items to highlight in the CHARM-AA Insider, produce material specifically for the
Insider, compile in English and translate to Swedish, publish on the intranet and
disseminate also by email as well as highlight the particular edition of the CHARM-AA
Insider in the weekly AAU Staff News newsletter and in the bi-weekly AAU Student
News newsletter. Relevance to be assessed after 6 months (3 editions)

» Technical and material resources: availability of intranet

DEI aspects

Accessible font types and accessibility of visuals (ALT-TEXT to potential items

including visuals; checking platform and materials with an Accessibility Checker tool
eg. Silktide or Webaim)

Neutral and inclusive language

Break down acronyms to foster a better understanding of the context and to avoid risk
of feeling excluded from the discussion
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https://silktide.com/toolbar/
https://webaim.org/
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